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Abstract: The article examines the problem of tourism discourse as an object of integral
linguistics. The main goal of the work is the theoretical justification for the use of an integral approach
to the study of tourism discourse, the definition of the concept of tourism discourse as an integral
dispersed object and the creation of its integral meta-model.
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INTRODUCTION

In the era of globalization and growing intercultural contacts, more and more attention is being paid to
the development of the tourism industry. These issues are of particular importance in linguistics, where
the problem of tourism discourse does not have a holistic interpretation, since it was studied
fragmentarily, within the framework of various paradigms of scientific knowledge, as a rule, using the
material of a single language.

MATERIALS AND METHODS

The main goal of the study is to develop the theoretical foundations of an integral approach to solving
the problem of tourism discourse: substantiating the concept of tourism discourse as an integral
dispersed object and creating its integral meta-model.

Tourism discourse has become the object of close linguistic research since the beginning of the 21st
century. Research is carried out within the framework of various approaches: linguostylistic (E.N.
Vaganova, K.A. Egorova, T.A. Khromova, etc.), linguopragmatic (A.A. Mikityuk, L.P. Tarnaeva, N.
.V. Filatov and others), linguocultural (E.V. Zayukova, E.Yu. Novikova, M.V. Povarnitsyn, etc.),
linguocognitive (T.B. Nikiforova, N.A. Tyuleneva, E.M. Shevchenko and others), psycholinguistic
(O.A. Kuzina, E.V. Tretyakova, etc.), linguodidactic (N.D. Mashlykina, R.B. Ruzhentseva, etc.) and
others.

RESULTS AND DISCUSSION

There are different points of view on the issue of determining the typological status of tourism
discourse. So, N.V. Filatova defines tourism discourse as speech activity on the topic “travel” and the
corresponding set of texts, as a special type of institutional discourse, advertising, which is
distinguished on the basis of the following criteria: specific localization of the communicative event,
special composition participants, the presence of their characteristic goals and strategies, a special key

concept (journey), specific content of speech, the existence of characteristic mental procedures, codes
and subcodes [2, 3].

Integral linguistics allows us to consider any linguistic object as an integral set of interdependent and
interdependent units of four sectors: cognitive, linguistic, cultural and social, actualized in the process
of communicative activity [4].

From this perspective, tourism discourse is an integral, dispersed phenomenon, a process of combining
communicative activities of representatives of different societies, during which fragments of
knowledge, language, national culture and social space associated with a certain locus are verbalized in
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their global unity and interdependence and control of non-speech activities of communicants takes
place [4].

In the cognitive sector, tourism discourse is a fragment of knowledge of a certain subject area.
Declarative knowledge of tourism discourse in a broad sense is knowledge of the subject area “travel”,
which consists of individual concepts combined into topics, thematic sections and areas depending on
the type of tourism. Procedural knowledge finds its expression in the form of a macrostructure of
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discourse, which is determined by its pistemic situation, for example, “problem - solution”, “general -
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particular”, “particular - general”, etc.

In the social sector, tourism discourse is a fragment of social space, a social situation structured using
special rules of social behavior, behind which there is extra-verbal activity. The units of the social
sector are social concepts, such as participants in communication (tourists and tourism workers), as
well as typical social structures of communication, such as genre and style.

In the cultural sector, tourism discourse represents fragments of the culture of the people and country
where the trip is taking place, and the culture of the country where tourists come from. These
fragments may or may not coincide. The cultural sector is based on the cultural values of the people,
their attitude to nature, time, space, power, communication, etc.

In the linguistic sector, tourism discourse is a fragment of language in which knowledge, cultural
values, social actions and communicative attitudes are represented using linguistic means and
categories. The main representative of tourist discourse is the tourist text as a subject-sign model of
discourse, the units of which are updated in the process of communication.

The communicative component of tourism discourse is a set of communicative goals and strategies
that are determined by the type of tourism discourse, for example, in addition to the informational
purpose, it is educational and aesthetic for the discourse of intellectual tourism, health-improving for
medical tourism , educational — for educational tourism, etc. Of particular interest is the study of the
correlation of communicative strategies of tourism discourse with units of all four of its sectors.

CONCLUSION

Thus, the integral approach allowed us to consider tourism discourse as an integral, dispersed
phenomenon, a process of combining communicative activities of representatives of different societies,
during which fragments of knowledge, language, national culture and social space associated with a
certain locus are verbalized , in their global unity and interdependence, the non-speech activities of
communicants are controlled. Developing a typology of tourism discourse, filling the integral
metamodel with specific content depending on the type of tourism discourse, as well as simultaneous
tracking of the correlation of units of all sectors of the integral model are promising areas of integral
research.

REFERENCES

1. Mikhailov, N.N. English for the directions “Service” and “Tourism”: textbook / N.N. Mikhailov. —
M.: Academy, 2011. — 198 p.

2. Nematovna, F. S. (2022). Alisher Navoiy Asarlarining Tarjimalari Tarixi. Miasto Przysztosci, 30,
10-13.

3. Nematovna, F. S. (2022). The Importance of Body Language as a Means of Non-Verbal
Communication in Teaching Process. In International Conference: Problems and Scientific
Solutions (pp. 41-47).

4. Fazildinova, S. N. (2022). THE MATTERS OF TRANSLATING THE FIGURATIVE
LANGUAGE DEVICES USED BY ALISHER NAVOI IN DESCRIPTION OF WORD,
LANGUAGE AND SPEECH ETHICS. Mental Enlightenment Scientific-Methodological
Journal, 2022(1), 106-118.



10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

Miasto Przysztosci
Kielce 2023

Nematovna, F. S. (2021). Using the simile in the classical literatures and the problems of
translating them from uzbek into English on the base of “Alexander's wall” by alisher navoi.

Filatova, N.V. Tourist discourse among related discourses: hybridization or polyphony / N.V.
Filatova // Bulletin of the Moscow State Regional University. Series: Linguistics. — 2012, — Issue.
3. —pp. 41-46.

Abduolimova, M. N., & Fazildinova, S. N. (2020). SINTAKSIS-UNIVERSAL TIL QATLAMI
SIFATIDA O’ZBEK TILI GRAMMATIKASIDA TASNIFLANISHI. INTERNATIONAL
JOURNAL OF DISCOURSE ON INNOVATION, INTEGRATION AND EDUCATION, 1(5), 323-
326.

Nematovna, F. S. (2020). Some lexical features of translating binomial pairs from uzbek into
english (on the material of “Alexander’s wall” by Alisher Navoi). Mental Enlightenment Scientific-
Methodological Journal, 85-94.

dasunaunoa, C. H. (2016). Technique of correcting mistakes of spoken language in the
classroom. Monoooti yuenwiii, (7-2), 111-113.

Nematovna, F. S. (2016). Activities to promote speaking in a second language. APRIORI. Cepusi:
TI'ymanumapnvie nayku, (1), 38.

ApteikOaeBa, 3. A. (2015). Meroaunka o0ydeHUs] PEIICHUIO TEOMETPUICCKUX 3a/1ad. AKmyanibHble
npobIeMbl 2YMAHUMAPHBIX U ecmecmeeHHbIX Hayk, (2-2), 59-63.

Allayarovna, A. Z. (2022). Using a Competency-Based Approach to Conducting Circle Classes in
Mathematics Lessons. Journal of new century innovations, 15(1), 7-11.

Artikbayeva, Z., Abdumajitova, M., Umirova, M., & Jo‘Rayeva, D. (2023). EDUCATIONAL
TECHNOLOGIES AS AN EFFECTIVE METHOD IN THE MEANINGFUL ORGANIZATION
OF PRIMARY SCHOOL MATHEMATICS LESSONS. Science and innovation, 2(B3), 70-72.

Artikbayeva, Z. A., & Egamova, G. A. (2022). Boshlang ‘ich sinf ona tili darsliklarida so ‘z
birikmasi yuzasidan berilgan bilimlar tahlili. Science and Education, 3(2), 734-739.

Musulmanova, N. (2022, June). O ‘ZBEK TILINI O ‘RGANISHDA TA’LIMIY KORPUS
TARKIBIDA AYRIM O ‘QUV LUG °‘ATLARINING O ‘RNI In«VY3bEKCKHUE
HAILIMOHAJIbHBIE OFPA30BATEJIBHBIE 3/JAHUA TEOPETUYECKOE u
IIPAKTUYECKOE CO3/JAHHUE BOIIPOCHI" Meoswcoynapoonas  nayuHo-npakmuyeckas
kongepenyus (Vol. 1, No. 1).

MycynmMaHoBa, H. P. (2023). JIMHI'BOIIOOTUKA-TUJIL BA AJJABUET
MVYILITAPAKJIUTU. Finland International Scientific Journal of Education, Social Science &
Humanities, 11(3), 962-967.

Raxmatillaevna, M. N. (2023). O ‘ZBEK VA QOZOQ TILLARIDA SINGARMONIZM
MUAMMOLARI. IJODKOR O'QITUVCHI, 3(29), 122-125.

MycynmanoBa, H. (2022). TALABA-YOSHLARDA ILMIY-TADQIQOT ISHLARINI OLIB
BORISH KO ‘NIKMASINI SHAKLLANTIRISH. Uzbekistan language and culture, 5(1).

Filatova, N.V. Discourse of the tourism sector in pragmatic and linguistic aspects: dissertation.
...cand. Philol. Sciences / N.V. Filatova. — M.: MSLU, 2014. — 179 p.

Khomutova, T.N. Tourist discourse as an object of integral linguistics / T.N. Khomutova //
Materials of the International scientific and practical conference “Innovative development of
regions in the conditions of globalization”. Ivanovo; Ples, September 3-5, 2015.” — Ivanovo:
Ivanovo State Publishing House. un.ta, 2015. — pp. 91-98.



