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Abstract. The article reveals the issues of regional development of cultural tourism, its features as 

an element of cross-border cooperation. The specifics of the structural organization of cross-border 

regions formed as a result of the interaction of the border territories of adjacent states are studied. The 

peculiarities of the organization of tourism activities in cross-border regions are considered, the 

conditions and opportunities for the development of cultural tourism in them are analyzed. It is 

established that activities in the field of cross-border tourism should take into account the specifics of 

the system organization of cross-border regions, as well as the socio-cultural features of its main 

elements.  

It is noted that tourist activity in the field of cultural tourism in cross-border territories should be 

organized and developed within the framework of a certain strategy, as a special model of action. It is 

determined that such a strategy should include the principles and directions of activity, as well as its 

own descriptive model. It is concluded that the use of the strategy for the development of cultural tourism 

in the Uzbek-Kyrgyz-Chinese border area will intensify cross-border cooperation in this territory and 

solve a number of socio-cultural problems. 

Keywords:development strategy; cultural tourism; cross-border tourism; cross-border region; 

borderland. 

Cultural tourism is currently the most popular. Until about the 80s of the last century, cultural 

tourism occupied a relatively insignificant niche in the tourist market. Today, cultural tourism is the 

main focus of mass tourist activity.  

Cultural tourism can be considered not only as one of the types of tourism, but also as an export 

strategy for the development of the cultural sphere of the city, in close relationship with the development 

of the urban area.  

Thus, cultural tourism is a form of tourism, the purpose of which is to get acquainted with the 

culture and cultural environment of the place of visit, including the landscape, familiarity with the 

traditions of residents and their way of life, artistic culture and art, various forms of leisure activities of 

local residents.  
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Cultural tourism may include visits to cultural events, museums, cultural heritage sites, contacts 

with local residents. (ICOMOS, International Tourism Charter, 2002). In this regard, for any person, 

cultural tourism is not just an opportunity to get acquainted with a certain cultural object, but also to 

understand its interpretation, to learn new meanings through the environment, to assess the context (to 

feel the atmosphere of the place), in other words, to know the intangible culture of the place and its 

inhabitants.  

A modern tourist is in demand for a unique experience, highly focused on his individual 

capabilities, abilities and the need for creative self-expression of his individuality 

Cultural tourism can be considered not only as one of the types of tourism, but also as an export 

strategy for the development of the cultural sphere of states, in close relationship with the development 

of the border area.  

In recent decades, in the context of globalization, the functions of international tourism have been 

defined as a system of travel carried out on the basis of interstate agreements, taking into account existing 

international norms and local customs.  

The trends of globalization and regionalization are simultaneously manifested in the development 

of tourism activities. The consequence of the processes of regionalization is the development of regional 

tourism. Its specificity is largely determined by the peculiarities of the geographical location of the 

region and, in particular, the position in relation to the border lines. 

As a result of the formation of cross-border and cross-border regions (TGR), conditions arise for 

the development of cross-border tourism and cross-border tourism. 

Cultural tourism is implemented in the border region, is connected with its resources and is aimed 

at its cognition. Cross-border tourism is implemented in the neighboring territories of at least two 

countries, therefore it is based on the resources of adjacent border regions and involves crossing the state 

border. 

Along with the diversification of tourism activities and the emergence of new types of tourism, 

its traditional types also retain their importance, among which cultural tourism is of exceptional 

importance. 

Cultural tourism retains its importance both at the global, national and regional levels. In different 

regions, it acquires features and peculiarities inherent in a particular region. Cross-border regions are no 

exception. 

The development of cross-border regions activates and develops cross-border cooperation in 

every possible way, one of the main elements of which is cooperation in the field of tourism. 

All this makes it necessary to create strategic bases for the development of cultural tourism in 

the borders of neighboring states, which is especially important for Uzbekistan. 
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Theoretical foundations of the study. Generalization of approaches and experience in defining 

the concept of "cultural tourism" allows us to define it as a visit to objects of historical and cultural 

heritage (monuments of architecture, history, urban planning, archeology) with cognitive and 

educational purposes. 

Being a traditional type of tourism, cultural tourism has acquired a number of specific features 

and features, and its importance has increased over time. 

New aspects of cultural tourism are: promotion of a specific tourist product, changes in the 

organization of activities, innovative effects of its development. 

Cultural tourism has become largely an urban type of tourism. He actively uses not only the 

traditional cultural values of the city, but also the urban space and the creative potential of the city. 

Cultural tourism is becoming more individual, actively performs an entertainment function, its 

elements are being introduced into other types of tourism activities. The main results in the 

transformation of activities in cultural tourism are: the interpenetration and change of cultures, the 

emergence of new types of cultural tourism, the growth of visits to cultural attractions, the formation of 

qualitatively new conditions for the consumption of tourist products. 

Cultural tourism continues to perform the most important functions of an instrument of peace, 

promotion of cultural heritage, educational and educational. 

Thus, both the global and national significance of cultural tourism and its regional element are 

extremely important for all aspects and levels of world development. 

Cultural tourism acquires a special place as an element of cross-border cooperation in border 

territories. Modern geopolitical and geo-economic trends lead to the formation of cross-border regions 

in the borders of neighboring states.  Such a region is not part of a single socio-economic space, but the 

sum of several such spaces. Each of these spaces is a special system associated with the territory of one 

of the neighboring countries. One of the most effective and realistic types of cross-border cooperation is 

tourism.  

This is determined, first of all, by the presence in the border area of natural and cultural objects 

located within the territories of bordering countries and (or) of interest to their residents. The main 

objectives of cross-border cooperation in the field of tourism are: effective use of the tourism potential 

of border territories in the context of sustainable development; increasing the socio-economic effect of 

the development of the tourism industry; creating favorable conditions for the development of tourism 

entrepreneurship; meeting the needs of citizens of cooperating countries in tourist services. It is closely 

connected with the expansion of cultural ties and the formation of a common educational space, the 

establishment of close interaction between authorities at various levels. 

Neighboring border regions of different countries often compete in the international market of 

tourist services, because due to geographical proximity they have similar natural conditions, and often 
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similar historical and cultural attractions. At the same time, objects of natural and especially cultural 

heritage cannot be completely the same, and in many neighboring regions there are unique objects 

associated, for example, with important historical and cultural events. Sometimes neighboring territories 

of different countries are elements of a common historical and cultural space that they can use together. 

Cross-border tourist routes (including river, automobile, bicycle) can be organized here. By jointly using 

the objects of natural and cultural heritage, each of the neighboring border regions becomes more 

attractive for tourists. Thus, the cross-border region as a whole gains competitive advantages over similar 

regions that do not participate in cooperation with foreign neighbors. 

Taking into account the peculiarities of the structural organization of the TGR, cross-border 

cultural tourism has a special place and importance here. The results of the study. Studies in Central 

Asian countries are devoted to the problem of forming strategic foundations for the development of 

cultural tourism in border regions. The purpose of such studies is to form the scientific foundations and 

determine the strategy of actions for the development of regional cultural tourism in the countries of 

Central Asia. In a broad sense, the purpose of the study includes improving the cultural image of a cross-

border region and expanding access to cultural values located on its territory. 

The objectives of the study are: 

• Identification of socio-economic and geographical foundations for the development of cultural 

tourism in Central Asian countries; 

• Analysis of the current state and problems of development of cross-border and cross-border 

cultural tourism; 

• Definition of the content of the main provisions of the strategy for the development of cultural 

tourism in the countries of Central Asia. 

The development of cultural tourism in Central Asian countries is based on socio-economic 

prerequisites: the unequal level of production development in different parts of the region, the diverse 

nature of labor activity, the needs of the region's population in cultural development, a fairly high level 

of transport and communications development, etc. 

An important aspect is also the geographical proximity of individual political-territorial and 

administrative-territorial elements of the region, its relative natural and geographical unity, tourist 

development and significant geopotential. 

The region is rich in natural and anthropogenic tourist resources. The common history of the 

Central Asian countries can contribute to the development of integrated tourism of the entire region. The 

following factors can be mentioned as reasons for promoting integrated tourism development. Five 

countries have rich tourism resources in the border regions.  

For example, "Western Tien Shan" and "Silk Road: a network of trade routes of the Chang'an - 

Tien Shan Corridor" are World Heritage Sites in several countries, as well as two groups in the 
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Preliminary World Heritage List and 6 objects of intangible cultural Heritage. Most of the World 

Heritage sites and World Heritage Tentative List sites are located near the borders. The formation of 

tourist routes in this region, as a rule, entails crossing borders. On the other hand, these five countries 

also complement each other in terms of tourism resources.  

The territories of Uzbekistan, Turkmenistan and western Tajikistan were inhabited by many 

settled peoples, while many nomadic peoples inhabited the territories of Kyrgyzstan, Kazakhstan and 

eastern Tajikistan. 

Originally inhabited places were suitable places for the gathering and cohabitation of a large 

number of people forming cities, and, as a result, they are rich in historical and cultural resources. Later 

populated places, mostly with harsh climatic conditions, but beautiful nature, such as deserts, mountains 

and lakes. Thus, it is possible to find a mutual complement, for example, to combine the historical and 

cultural resources of Uzbekistan with the natural resources of Kyrgyzstan and Kazakhstan, or to combine 

sedentary and urban 

the culture of Uzbekistan with the nomadic culture of Kyrgyzstan and Kazakhstan. 

The main problems of the development of cultural tourism in the region of the Central Asian 

countries should include: the general low level of development of the tourism industry, the uneven 

development of its various parts, weak advertising, the lack of systemic partnerships of structures 

interested in the development of cultural tourism. 

The main operational objectives of the development of cultural tourism in the cross-border region 

are defined: 

- develop transport and border control infrastructure for facilitating the movement of people and 

goods between member countries; 

- at the level of Central Asian countries, it was proposed to introduce a Silk Road visa; 

- to create a mechanism for overcoming problems in the formation of cross-border tourist routes 

or to improve the existing mechanism.  

For example, to create rules in the following areas of cross-border tourism.  

A) bus travel methods: possibilities of movement across the border.  

B) border procedures when crossing the border by rail: draw up rules for entry/exit, customs 

clearance and quarantine measures when crossing the border by rail.  

C) guide activity: opportunities for cross-border excursion activities.  

Since many historical and cultural tourist resources are located in the border areas. There are also 

cases when it is difficult to find a guide in an out-of-town area. 

It is desirable for travel companies (local operators forming tourist routes) of each country to 

cooperate and interact in crossing borders, but this is the initiative of the travel companies themselves. 
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However, it is possible to support the participation of travel companies and travel associations in tourism 

exhibitions at the level of 5 Central Asian countries: 

- creation of high-quality tourist products that integrate the region; 

- consolidation of actions aimed at the creation, development and sale of tourism products in the 

region; 

- creation of conditions for professional development of personnel serving tourist flows in the 

region; 

- preparation of the hospitality system and related social services to receive and service large 

flows of tourists; 

- creation of a pro-tourist system of actions and the formation of an appropriate region-wide 

cross-border identity among residents of border local communities; 

- formation and development of a strong positive image of the Central Asian region. 

It is necessary to implement projects related to the preservation and protection of the cultural 

heritage of the region, aimed at preserving the historical character of its space, creating conditions for 

access to cultural objects and cultural values, etc. In addition, it is also necessary to implement projects 

related to the awareness and advertising of cultural tourism and aimed at increasing the attractiveness 

and competitiveness of local and regional products of cultural tourism. 

Prospects for the development of cultural tourism in the region are associated with the activation 

of the processes of infrastructure development in the region, the creation of favorable conditions for 

attracting investment, providing incentives for tourism development in problem parts of the region, the 

creation of new jobs, the introduction of real mechanisms to stimulate the construction and 

reconstruction of hotels and other tourist and resort and recreational facilities. 

Conclusion. The analysis of the resource base for the development of cultural tourism, the current 

state of this activity allowed us to establish that the trans-border region has significant resources for the 

development of cultural tourism, sufficient for the organization of effective tourism activities in the field 

of cross-border and cross-border tourism. 

The study showed that the development of cooperation in the countries of Central Asia is 

implemented mainly at the lower level – between the subjects of tourism activity. The existing practice 

of combining the problems of tourism organization with education, sports, social services leads to the 

marginalization of tourism. To remedy the situation, it is necessary to increase the status of tourism in 

the management and organizational activities of structures of various ranks. 

The implementation of the strategy for the development of cultural tourism in the countries of 

Central Asia should be associated with the concentration of activities for the implementation of its main 

directions: 

 the formation of a cross-border system of cultural objects of tourist display; 
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 creation of high-quality tourism products that integrate individual parts of a cross-border 

region; 

 training of highly qualified personnel and public services to serve large tourist flows in 

cultural tourism; 

 creation and improvement of a unique tourist brand (brand) of the region; 

 creation of an integrated regional tourist information system; 

 development of a system of cross-border and regional cooperation. 

The use of the strategy for the development of cultural tourism in the countries of Central Asia will 

allow to intensify cross-border cooperation in this territory and solve a number of socio-cultural 

problems. 

References: 

1. Саттарова З. И. Проблемы развития культурного туризма в Самаркандской области 

//Молодой ученый. – 2018. – №. 21. – С. 300-303. 

2. Саттарова З. И. Возможности создания туристского кластера в Самаркандской области 

//Молодой ученый. – 2019. – №. 22. – С. 586-588. 

3. Boliboev A. A. et al. METHODS OF PLANNING PRODUCTION PROCESSES 

//GospodarkaiInnowacje. – 2022. – Т. 24. – С. 961-964. 

4. Yazdonov Q. G., Ubaydullayev B. S., Mirzaeva S. N. THE PROBLEM OF ORGANIZING THE 

WORKPLACE AT THE ENTERPRISE //GospodarkaiInnowacje. – 2022. – Т. 24. – С. 982-985. 

5. Djaborovna P. D. et al. Opportunities for Small Business and Private Entrepreneurship 

Development in Rural Areas //American Journal of Economics and Business Management. – 2022. 

– Т. 5. – №. 6. – С. 141-145. 

6. Uktamova D. B., Ubaydullayev B. S., Mirzaeva S. N. Factors of Improving the Organization of 

Labor at the Enterprise //Kresna Social Science and Humanities Research. – 2022. – Т. 5. – С. 88-

91. 

7. Nortojiev M. A., Ubaydullayev B. S., Mirzaeva S. N. On the Issue of Certification of Workplaces 

According to Working Conditions //Kresna Social Science and Humanities Research. – 2022. – Т. 

5. – С. 94-96. 

8. Hamitov S. I., Ubaydullayev B. S., Mirzaeva S. N. Organization of Staff Work at the Enterprise 

//Kresna Social Science and Humanities Research. – 2022. – Т. 5. – С. 97-100. 

9. Nodirovna M. S., Faxriddinovich U. F., Dusmurotovich U. M. Ways and Prospects for Developing 

the System of Residential Services in Rural Areas, Increasing Employment //Academic Journal of 

Digital Economics and Stability. – 2022. – Т. 17. – С. 96-101. 

10. Nodirovna M. S., Ugli S. T. T., Abduazizovich A. I. WAYS TO INCREASE THE EFFICIENCY 

OF GOVERNMENT SERVICES IN THE EMPLOYMENT OF THE POPULATION IN 

UZBEKISTAN //GospodarkaiInnowacje. – 2022. – Т. 23. – С. 29-37. 

11. Nodirovna M. S., Mamasoliyevna K. C., Ugli S. J. U. The composition of the income of service 

workers and ways of its improvement (on the example of educational institutions) 

//ACADEMICIA: An International Multidisciplinary Research Journal. – 2022. – Т. 12. – №. 4. – 

С. 213-218. 

12. Zugurova Z. D., Ubaydullayev B. S. and Mirzaeva S. N. (2022). EFFICIENT PLANNING OF 

PRODUCTION PROCESSES. International Conference on Research Identity, Value and Ethics, 

[online] pp.416–418. 

13. Yakhyoyeva S. O., Ubaydullayev B. S.. and Mirzaeva S. N. (2022). FEATURES OF THE 

DIVISION AND COOPERATION OF LABOR AT THE ENTERPRISE. International Conference 

on Research Identity, Value and Ethics, [online] pp.413–415.  



 

Vol. 44 (2024): Miasto Przyszłości                                                                                      +62 811 2928008     .          

111 
Miasto Przyszłości 

Kielce 2024 

14. Mamayunusovich, P. O., & Nodirovna, M. S. (2022). Management of the Mechanism of Storage 

and Sale of Products in the Republic of Uzbekistan. EUROPEAN JOURNAL OF BUSINESS 

STARTUPS AND OPEN SOCIETY, 2(5), 67–71. 

15. Saidakhmedovich, S. T. ., Nodirovna, M. S. ., &Khaydarjanovna, S. D. . (2022). Ways to Improve 

the Performance of Service Enterprises in Rural Areas. Middle European Scientific Bulletin, 24, 

21-24. 

16. M.S.Nodirovna, Shaptakov and Mamasoliyevna, K.C. (2022). Improving the Economic Impact of 

Increasing Foreign Investment in Uzbekistan in the Digital Economic Environment. 

AcademicJournalofDigitalEconomicsandStability, [online] 16, pp.160–165 

17. M.S. Nodirovna, Ta’nakulovich, T.K. and Baxtiyorovich, S.J. (2022). WAYS TO IMPROVE THE 

EFFICIENCY OF MEDICAL SERVICES IN THE CONDITIONS OF THE DIGITAL 

ECONOMY. GospodarkaiInnowacje., [online] 22, pp.182–186. 

18. МирзаеваШиринНодировна (2022). 

ЎЗБЕКИСТОНШАРОИТИДААҲОЛИНИИШБИЛАНТАЪМИНЛАШСОҲАСИДАДАВЛА

ТХИЗМАТЛАРИСАМАРАДОРЛИГИНИОШИРИШЙЎЛЛАРИ.БАРҚАРОРЛИКВАЕТАК

ЧИТАДҚИҚОТЛАРОНЛАЙНИЛМИЙЖУРНАЛИ, [online] 2(4), pp.428–438. 

19. M.S.Nodirovna, S.T.TUgli,. and A.I. Abduazizovich, (2022). WAYS TO INCREASE THE 

EFFICIENCY OF GOVERNMENT SERVICES IN THE EMPLOYMENT OF THE 

POPULATION IN UZBEKISTAN. Gospodarka i Innowacje., [online] 23, pp.29–37. 

20. Nodirovna, M.S., Bakhtiyorovich, S.J. and Ta’nakulovich, T.K. (2022). Prospects for the 

Development of Small Business and Entrepreneurship in the Digital Economy. 

AmericanJournalofEconomicsandBusinessManagement, [online] 5(3), pp.248–252.  

21. Mirzaeva, S. Nodirovna (2022). Ways to Increase Investment Potential in Samarkand Region. 

International Journal of Multicultural and Multireligious Understanding, 9(2), p.471. 

doi:10.18415/ijmmu.v9i2.3542. 

22. Sidorov V. A. et al. INNOVATSIYA IQTISODIYOTI: TEXNOLOGIK YUTUQ MUAMMOSI 

//BARQARORLIK VA YETAKCHI TADQIQOTLAR ONLAYN ILMIY JURNALI. – 2023. – Т. 

3. – №. 2. – С. 8-15. 

23. Saidakhmedovich S. T., Bekhruz U. PROBLEMS OF ECONOMIC DEVELOPMENT OF 

SMALL BUSINESS IN THE REAL SECTOR //Galaxy International Interdisciplinary Research 

Journal. – 2022. – Т. 10. – №. 10. – С. 624-628. 

24. Шарипов Т. С. Важность организации ресторанных услуг в управлении гостиничным 

бизнесом //Молодой ученый. – 2020. 

25. Sharipov T. Овқатланиш хизматлари бозорида рақобатбардошлик масалалари //Iqtisodiyot va 

innovatsion texnologiyalar. – 2017. – №. 1. – С. 136-142. 

26. Nodirovna M. S. ESTABLISHMENT AND MAINTENANCE OF CENTRALIZED SERVICE 

AGENCIES IN THE REPUBLIC OF UZBEKISTAN //Finland International Scientific Journal of 

Education, Social Science & Humanities. – 2023. – Т. 11. – №. 1. – С. 631-637. 

27. Nodirovna M. S., Ugli S. T. T., Abduazizovich A. I. WAYS TO INCREASE THE EFFICIENCY 

OF GOVERNMENT SERVICES IN THE EMPLOYMENT OF THE POPULATION IN 

UZBEKISTAN //Gospodarka i Innowacje. – 2022. – Т. 23. – С. 29-37. 

28. Artikov Z. S. In Competitions Conductrd by Belt Wrestling Use of Fast Technical Methods 

Efficiency //American Journal of Social and Humanitarian Research. – 2022. – Т. 3. – №. 11. – С. 

253-255. 

29. Saifiddinovich A. Z., Shokhrukhovich U. F. Social Protection of the Unemployed and their Labor 

Increasing Competitiveness in the Market //American Journal of Social and Humanitarian 

Research. – 2022. – Т. 3. – №. 3. – С. 61-63. 

30. Артиков З. С. ЯНГИ ЎЗБЕКИСТОНДА РАҚАМЛИ ИҚТИСОДИЁТНИНГ НАЗАРИЙ 

АСОСЛАРИ //Экономика и финансы (Узбекистан). – 2022. – №. 4 (152). – С. 59-65. 

31. Uralovich A. N., Abdulloevich N. D., Sayfiddinovich A. Z. An Analysis of the Demographic Data 

of Population of the Republic of Uzbekistan //American journal of social and humanitarian 

research. – 2021. – Т. 2. – №. 10. – С. 15-22. 



 

Vol. 44 (2024): Miasto Przyszłości                                                                                      +62 811 2928008     .          

112 
Miasto Przyszłości 

Kielce 2024 

32. Nodirovna, M. S. ., Feruz, E. ., Rustambek, K. ., & Khudoyor, A. . (2023). Ways of Attracting 

Investments in Service Enterprises of the Republic of Uzbekistan. INTERNATIONAL JOURNAL 

OF BUSINESS DIPLOMACY AND ECONOMY, 2(3), 81–87. Retrieved from http://inter-

publishing.com/index.php/ijbde/article/view/1269 

33. Мирзаева Ш. Н. и др. ЎЗБЕКИСТОН ШАРОИТИДА АҲОЛИНИ ИШ БИЛАН 

ТАЪМИНЛАШ СОҲАСИДА ДАВЛАТ ХИЗМАТЛАРИ САМАРАДОРЛИГИНИ 

ОШИРИШ ЙЎЛЛАРИ //BARQARORLIK VA YETAKCHI TADQIQOTLAR ONLAYN 

ILMIY JURNALI. – 2022. – Т. 2. – №. 4. – С. 428-438. 

34. Anvar, K. . (2023). The Current State of the Industry and Service Sector of Sports Tourism of 

Uzbekistan. World of Science: Journal on Modern Research Methodologies, 2(4), 12–17. 

Retrieved from http://univerpubl.com/index.php/woscience/article/view/880 

35. Anvar, K. . (2023). Foreign Experience in the Development of Sports 

Tourism. INTERNATIONAL JOURNAL OF BUSINESS DIPLOMACY AND 

ECONOMY, 2(4), 1–10. Retrieved from http://inter-

publishing.com/index.php/ijbde/article/view/1366 

36.  Sultanovich M. D. EFFECTS OF INNOVATION PROCESS AND ACTIVITY ON 

PRODUCTION EFFICIENCY //Berlin Studies Transnational Journal of Science and Humanities. 

– 2021. – Т. 1. – №. 1.1 Economical sciences. 

37.  Sultanovich M. D. IMPROVEMENT OF ORGANIZATIONAL AND ECONOMIC 

MECHANISMS OF ECONOMIC GROWTH IN THE SERVICE FIELD //Finland International 

Scientific Journal of Education, Social Science & Humanities. – 2023. – Т. 11. – №. 1. – С. 619-

630. 

38.  Sultanovich M. D. THE MAIN DIRECTIONS OF POVERTY REDUCTION IN OUR 

COUNTRY //Galaxy International Interdisciplinary Research Journal. – 2023. – Т. 11. – №. 2. – 

С. 164-171. 

39.  Sultanovich M. D. IMРRОVING THЕ MANAGЕMЕNT SYSTЕM IN THЕ СОNTЕXT ОF THЕ 

DЕVЕLОРMЕNT ОF THЕ DIGITAL ЕСОNОMY //Journal of Modern Educational 

Achievements. – 2023. – Т. 3. – №. 3. – С. 51-58. 

40. Nigora, S., & Marjona, K. (2023). OZBEKISTON HUDUDIDAGI MADANIY MEROS 

OBYEKTLARIDA QOLLANILGAN ARXITEKTURAVIY ELEMENTI: SHARAFA VA 

MUQARNASNING QOLLANILISH VA YASALISH BOSQICHLARI. Miasto Przyszłości, 42, 

128-132. 

41. Baxtiyorovna M. G., Abdukhalilovich S. S., Nodirovna M. S. Directions of Improvement of the 

Mechanism of State Support of Business Entities //Pioneer: Journal of Advanced Research and 

Scientific Progress. – 2023. – Т. 2. – №. 4. – С. 1-7. 

42. Saidahadovich S. S. The ways of Efficient use of Resources in Consumer Services //American 

Journal of Social and Humanitarian Research. – 2021. – Т. 2. – №. 8. – С. 22-29. 

43. Sharifov S. S., Astanaqulov S. Improving the welfare and employment of the population //Web of 

Scientist: International Scientific Research Journal. – 2022. – Т. 3. – №. 4. – С. 31-41. 

44. Saidahadovich S. S. The ways of Efficient use of Resources in Consumer Services //American 

Journal of Social and Humanitarian Research. – 2021. – Т. 2. – №. 8. – С. 22-29. 

45. Nodirovna M. S., Ugli S. T. T. and AI Abduazizovich,(2022). WAYS TO INCREASE THE 

EFFICIENCY OF GOVERNMENT SERVICES IN THE EMPLOYMENT OF THE 

POPULATION IN UZBEKISTAN //Gospodarka i Innowacje. – С. 29-37. 

46. Nodirovna M. S. Banks and Development of Banking Services in the Republic of Uzbekistan. Web 

of Semantic: Universal Journal on Innovative Education, 2 (6), 21–30. – 1910. 

47. Nodirovna M. S. Foreign Experience in Supporting Entrepreneurship and Business Activity of 

Women. WEB OF SYNERGY: International Interdisciplinary Research JournalVolume2, Issue 

5Year2023ISSN: 2835-3013https //univerpubl. com/index. php/synergy https://scholar. google. 

com/citations. 

48. Nodirovna M. S. FINANCING OF INVESTMENT ACTIVITIES IMPORTANCE OF SOURCES 

//Section A-Research paper Article History: Received. – 2022. – Т. 12. 

http://inter-publishing.com/index.php/ijbde/article/view/1269
http://inter-publishing.com/index.php/ijbde/article/view/1269
http://univerpubl.com/index.php/woscience/article/view/880
http://inter-publishing.com/index.php/ijbde/article/view/1366
http://inter-publishing.com/index.php/ijbde/article/view/1366


 

Vol. 44 (2024): Miasto Przyszłości                                                                                      +62 811 2928008     .          

113 
Miasto Przyszłości 

Kielce 2024 

49. Nodirovna M. S., Mamasoliyevna K. C., Ugli S. J. U. The composition of the income of service 

workers and ways of its improvement (on the example of educational institutions) 

//ACADEMICIA: An International Multidisciplinary Research Journal. – 2022. – Т. 12. – №. 4. – 

С. 213-218. 

50. Dilrabo, K. (2023). PROBLEMS IN THE RECONSTRUCTION OF DECOR ELEMENTS OF 

ARCHITECTURAL MONUMENTS OF UZBEKISTAN. JOURNAL OF ENGINEERING, 

MECHANICS AND MODERN ARCHITECTURE, 633-637. 

51. Ortiqov Farmonboy Raxmon O‘G‘Li, Mexriddinov Fahriddin Asqar O‘G‘Li, MILLIY 

IQTISODIYOTNI TURLI SOHALARIDA INTERNET TEXNOLOGIYALARIDAN 

SAMARALI FOYDALANISH YO’LLARI , International Conference on Mathematical Analyzes 

and Physics: 2023: International Conference on Mathematical Analyzes and Physics 

52. Nodirovna M. S., Ugli S. T. T., Abduazizovich A. I. WAYS TO INCREASE THE EFFICIENCY 

OF GOVERNMENT SERVICES IN THE EMPLOYMENT OF THE POPULATION IN 

UZBEKISTAN //Gospodarka i Innowacje. – 2022. – Т. 23. – С. 29-37. 

53. Nodirovna M. S. FOREIGN TO THE SECTORS OF ECONOMY OF UZBEKISTAN 

ATTRACTING INVESTMENTS.  

 


