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Abstract: In the article, the main goal of the development of agrotourism business should be
the socio-economic development of the regions while preserving the rural identity. Entrepreneurship is
the main source of self-employment and increasing the income of the population.
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Literature review: Agrotourism entrepreneurship is capable of ensuring economic and demographic
stability in the village, solving socio-economic problems of villages, in this regard, 1.G. Kostyrko and
A.A. Korchinskaya emphasize that the versatility of agrotourism entrepreneurship requires® further in-
depth research.

Today, the development of entrepreneurship in the non-production sector is of great importance in
solving the socio-economic problems of villages, which serves the revival of settlements with a small
population. Due to the low employment rate and high unemployment, the rural population is forced to
turn to non-traditional solutions and look for new types of income that are not only related to the
production of agricultural products. In this regard, agrotourism becomes such a driving force in solving
all the problems accumulated in the village.

Research shows that nowadays it is appropriate to look at agrotourism as a promising direction of
agricultural development that expands the scope of employment of rural residents, contributes to the
socio-economic development of villages and their infrastructure, increases the investment
attractiveness of villages. First of all, this is a rational use of natural resources and cultural-historical
heritage, and most importantly, it helps to preserve human potential, age-old traditions and customs of
our ancestors. Agrotourism is able to provide economic and demographic stability in the village, solve
socio-economic problems of the villages, in this regard, 1.G. Kostyrko and A.A. Korchinskaya
emphasize that the versatility of agrotourism activity requires® more in-depth research.

Entrepreneurship is one of the possible ways of self-realization of an individual while simultaneously
meeting social needs. It is related to the search and implementation of new forms of development,
social wealth of nations, as a result of which new jobs are created and innovations are introduced, new
markets and types of entrepreneurship are mastered, tax revenues and monetary income of the
population increase®. In the future, agrotourism will serve as a basis for the development of individual
sectors of the economy and the state as a whole.

The main goal of rural entrepreneurship development should be the socio-economic development of
the regions while preserving the rural identity. Entrepreneurship is the main source of self-employment
and increasing the income of the population. However, in modern conditions, rural entrepreneurship
faces a number of problems, the most important of which are:

> low level of knowledge and professional skills of entrepreneurs;
» lack of entrepreneurial initiative;
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» underdeveloped infrastructure supporting entrepreneurship;

» unsatisfactory provision of legal and economic information, including lack of operational
information on new markets and non-agricultural activities;

> bureaucratic approval of business entities and imperfection of taxation system;

> lack of effective financial credit and resource support for entrepreneurship. Special attention
should be paid to the role and development of small business and private entrepreneurship, which
play a major role in the economy and limit unemployment. Since they are more elastic, dynamic,
mobile, innovative, they have more development characteristics than the big ones.

Small business is capable of self-development, harmonizing social relations and making a great
contribution to the economic well-being of the country. In addition, the entrepreneurial initiative in the
system of small business and private entrepreneurship can significantly accelerate structural changes in
the national economy, stimulate civilized competition and bring additional income to the budget. At
the same time, new jobs are being created, conditions are being created for the improvement of the
socio-economic status of the population, as well as for the formation of the middle class, which is the
basis of a stable democratic state.

In the modern economy of the new Republic of Uzbekistan, the strategic core of the state agrarian
policy should be not only agrarian and land reforms, but also, first of all, rural development as one of
the determining directions of the general economic policy of the state.

Many expert scientists describe the principle of this outlook as peasant centrism - the systematic
subordination of the entire set of reproductive processes to the interests of the village and peasants. In
studying the research on this topic, we believe that the application of this principle to the life of rural
residents includes:

» preservation of national-genetic identity and rural human capital in terms of quantity and quality;

> elimination of rural poverty, socio-psychological depression, lack of enlightenment and
hopelessness of villagers and all other villagers;

» turning rural settlements into attractive areas for living and economic activity;
> strategic focus on the systematic restoration of the entire rural sector.

According to the results of the above research, the situation in the territory of some villages of
Namangan region can be considered very serious based on indicators of socio-economic well-being of
the population. This is mainly due to the social infrastructure of villages underdevelopment,
deterioration of the demographic situation, significant population migration, low agricultural
efficiency, etc. For this, it is appropriate that many rural residents, who are deprived of means of
livelihood, choose the field of tourist services®.

The combination of the need for multifunctional development of the village and the importance of
tourism became the basis for the emergence of a new form of agrotourism business activity.

Agrotourism is an alternative type of tourism activity that is carried out in agriculture and is the
cheapest type of tourism, taking into account the cheapness of food products and the mentality of the
rural population. Agrotourism as a unique form of business activity becomes one of the priority areas
of rural development and a method of rational use of local natural resources.
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It is important to make full use of the available opportunities in each rural settlement. In particular, it is
desirable to use existing vacant buildings and structures for production or commercial activities and
services, to use natural resources, in particular, forests, rivers, lakes, etc. The attraction of anrotourism
is that many rural areas have not been destroyed by civilization and many objects have great historical
significance.

Agrotourism, as one of the forms of non-agricultural activities of the rural population, allows to ensure
the sustainable development of rural areas, to expand the opportunities for selling and diversifying
personal agricultural products, to reduce the migration of the rural population, to maintain employment
and additional income, welfare and national traditions. This is especially important in areas with a high
proportion of the rural population, supported only or mainly by agricultural labor. However, it is
mainly based on traditions, social preconditions, mentality and moral values.

Economic activities in the countryside are mainly related to the territory (agriculture and forestry,
water management, tourism). In this regard, according to the data of the statistical office of Namangan
region, in 2022, almost 35.2 percent of Namangan region live in rural areas, their incomes are much
lower than the incomes of urban residents, and due to the socio-economic system, there are no jobs in
most of the small towns here. In this regard, it is necessary to study the possibilities of activation of the
rural population, in particular, conditions related to mobilization for increasing its mobility and
economic development of villages. In the scheme of interconnection of agriculture and agrotourism
enterprises, labor resources are of decisive importance, because this production factor is widespread in
the system of entrepreneurship formation.®

The effective operation of agrotourism business is based on many indicators, functionally
complementing each other, connecting causal-resultative links that stimulate activity. Based on the
results of research and analysis, the proposed conceptual model of the development of agrotourism
entrepreneurship comprehensively demonstrates these positive changes (Figure 1.2).
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Figure 1. Conceptual model of agrotourism business development

The basis of the conceptual model of the development of agrotourism entrepreneurship is the social
level of the population and ensuring its employment. The development of agrotourism serves to
increase the income and wages of the population, improve the demographic situation and health of the
rural population, develop the rural infrastructure, expand recreation and leisure, stimulate the
production of agricultural products and expand the offer of agrotourism services, and raise the
educational and cultural level of the population.

A cluster approach is also important in the development of agrotourism on the basis of
entrepreneurship. In today's real conditions, agrotourism clusters at the local level, organized by the
initiative of the neighborhoods, are able to realize the potential of local tourism. At the local level, the
main areas of activity of the tourism cluster are: organizational, educational, informational (Fig. 2).
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Figure 2.The main directions of tourism cluster activity at the local level

An association organized on the main lines of activity of a tourism cluster organized at the local level
may have more than 100 members. In addition to the owners of agricultural facilities, these are tourist
guides, entrepreneurs - shop owners, cultural workers, organizers of attractions, local self-government
bodies, educational institutions, who also receive their share of the tourist's income. In general, this
affects the improvement of the quality of service and the increase in the number of vacationers in
accordance with their expansion.

A cluster member will have access to information, learning opportunities, advertising opportunities,
and more. The cluster is growing every day in terms of information, it is filled with new ideas, new
achievements, new acquaintances, new jobs are created, and this is only the beginning of innovations
that will form a permanent employment network of the population. In the village, the tourist is
welcomed not only by the owner of the property, but also by the whole community, so it becomes clear
that rural tourism is not only a business, but also a noble goal of our country's recovery.

The development of an agrotourism enterprise depends on effective cooperation, mutual benefit from
the joint efforts of all interested parties (entrepreneurs, regional communities, authorities), which
should be based on the creation and operation of clusters called tourist clusters.

Therefore, the clustering of agrotourism at the local level allows to use the available resources of
individual participants more effectively, to increase their income by creating a joint competitive tourist
product. The rapid development of agrotourism in the form of a cluster on the basis of
entrepreneurship is able to restore the social sphere of the village, which is in decline today.

Agrotourism entrepreneurship can become a driving force for multifunctional development of rural
areas, which in turn will bring both social and economic benefits. For this, it is necessary to create a
favorable environment from the point of view of cooperation between state authorities and local rural



Miasto Przysztosci
Kielce 2023

communities. Creating favorable conditions for the development of various forms of entrepreneurship
and diversification of economic activity in the countryside should become the main task of the state,
regional and local authorities. For this purpose, it is necessary to create a transparent and effective
legal framework in the Republic of Uzbekistan that is convenient for rural residents, as well as
mechanisms for monitoring the implementation of existing laws’.

Also, close cooperation of local self-government bodies, public organizations, farmers is necessary to
attract agrotourism participants through the organization of rural tourism clusters, associations, etc.
Nowadays, agrotourism is becoming more and more popular, which is helped by the global
urbanization of society. Urban residents are increasingly looking for opportunities to escape from the
noise of megacities and polluted air to the countryside. In recent years, agrotourism has become one of
the most important economic factors in the world, and its service has become an organized sector of
the economy in many countries, including Poland, Belarus, France, and others. Today, agritourism is a
major contributor to economic growth, as it brings a large amount of money to the villagers, helps the
villagers save taxes, and also encourages the development of small farming and does not harm the
environment.?

In order to successfully enter international markets, it is necessary to develop a marketing strategy for
the promotion of tourist products. Its important elements are as follows: establishment of methods and
channels of distribution of advertising information, establishment of cooperation with international
tourism organizations, development of marketing research program based on market needs, necessary.
Of course, marketing activities in the market of agrotourism services in the Republic of Uzbekistan are
not effective enough. As a result, the flow of tourists in the fields of rural green tourism and
agrotourism is insufficient.

Therefore, in modern reality, advertising means should be used more widely in the marketing system.
A significant part of the funds allocated for the development of agrotourism can be allocated to
advertising and information activities (printing of booklets, internet resources, flyers, marking tourist
destinations, maps, participation in domestic and international exhibitions, attractions), conducting
educational seminars, trainings, webinars and marketing research.’

Each region of our country is unique in terms of its natural resources and tourism potential. Therefore,
it is necessary to focus on the promotion of a specific area to the domestic and international market of
tourism services, taking into account all its peculiarities and potential advantages, while at the same
time involving the state, business and public sector. This is being done due to the implementation of
various actions, the formation of the touristic image and brand of a certain area with the involvement
of agrotourism clusters. In order to bring agrotourism products and services to the market, the
enterprise must confirm its corporate style, in which it must have a trademark, a picture, a slogan and,
in general, a logo.

In conclusion, the promotion of agrotourism products is carried out thanks to modern information
technologies (internet advertising, e-mail and various messengers). High-speed Internet technologies
allow direct communication between producers of agrotourism goods and services and consumers
themselves, which serves to reduce the number of travel agents in the service market. To a lesser
extent, print media (magazines, newspapers), brochures, flyers, pens, calendars, flash drives,
souvenirs, etc. are also used. Advertising on radio and television is effective, but expensive. Today, the
market for tourism products and services is saturated with “information™ in the form of commercial
advertising.
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In order to encourage tourists who want to relax in various agrotourism facilities (farms, farms,
camping, etc.), it is necessary to show ingenuity by the owners of agricultural lands, taking into
account the tastes and needs of customers. In particular, in the process of agricultural production, they
should attract and encourage visitors to agro-farms or farms with discounts, bonuses, souvenirs,
accommodation, master classes, excursions, entertainment events related to children's agro-tourism,
and recommend new services.

Through this, agrotourism activity allows rural entrepreneurs to improve their financial and economic
situation, to get additional funds for expanding the main type of activity - agricultural production. In
addition, entrepreneurship in the field of agrotourism serves to solve the problem of unemployment in
the countryside, in particular, to attract the unemployed population, as well as it is important for
cultural and educational, health and recreation. The advantage of agrotourism as a type of business
activity is that it does not require large capital investments, as it involves the use of existing rural
infrastructure.
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