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Abstract: The article examines the impact of the digital age on the tax policy of enterprises in 

Uzbekistan in recent years. In the context of rapid development of digital technologies, changes in tax 

legislation are discussed, including the introduction of tax on digital services and digital labelling of 

goods. The challenges that businesses face in adapting to digital technologies are raised, such as the 

obligation to pay VAT on e-commerce and uncertainty in the taxation of digital assets. The conclusion 

provides practical strategies that businesses can use to optimize tax liabilities and successfully 

integrate digital technologies into business processes.  
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Introduction: In today's world permeated by rapid technological development, digital transformation 

is becoming a defining factor for business on the global stage, and Uzbekistan is not left out of this 

global trend. The growing role of digital technologies in business brings both new opportunities and 

challenges, especially in the context of taxation. 

Digital transformation is not limited to the introduction of new technologies. It is changing the face of 

business processes, creating new market opportunities and, of course, impacting the tax sphere. In light 

of these changes, understanding the tax aspects of the digital economy is becoming a key element of 

successful business operations. 

The role of digital technologies in business goes beyond just improving the efficiency of operations. 

They open up new opportunities for scaling, globalization and innovation. This also means that 

businesses face new tax challenges that require modern and adaptive approaches to taxation. 

In this article, we will look at the challenges and opportunities that digital transformation presents for 

businesses in Uzbekistan from a tax perspective. By immersing ourselves in analyzing the latest trends 

and changes in tax legislation, we will identify how businesses can adapt to the new reality of the 

digital age to ensure their successful growth and development. 

The digital age that has ushered in the 21st century has brought a number of significant changes to the 

business world, including taxation. Let's take a look at some of the key digital changes and their 

impact on Uzbekistan's economy in 2020: 

 E-commerce and VAT: Due to the flourishing of online commerce in Uzbekistan, the tax 

authorities have amended the tax legislation regarding the taxation of e-commerce. From 2020, 

businesses engaged in online commerce are required to pay VAT on their goods and services. This 

creates additional tax liabilities, but also paves the way for a balanced taxation of e-commerce. 

 Cloud technologies and tax deductions: When using cloud technologies, businesses may face 

taxation issues related to deductions and amortization of IT costs. In 2020, Uzbekistan introduced 

changes to account for digitalization costs and ease the tax burden for companies actively 

implementing cloud solutions. 
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 Digital labelling of goods: In order to combat counterfeit goods and improve tax control, 

Uzbekistan introduced a system of digital labelling of goods in 2020. This also has an impact on 

taxation, as the system provides an opportunity to better monitor the turnover of goods and collect 

taxes. 

 Tax incentives for digital startups: In order to stimulate innovation in the digital sphere, the 

government has introduced a number of tax incentives and preferences for startups. This includes 

income tax exemption in the first years of operation and other measures to support the 

development of new digital businesses. 

 E-commerce VAT obligation: In 2020, Uzbekistan amended its tax legislation to require e-

commerce companies to pay VAT at 15 per cent on their goods and services. This creates an 

additional tax burden for businesses in this sector, requiring them to implement appropriate 

accounting and reporting systems. 

 Uncertainty in the taxation of digital assets: The emergence of new digital assets such as 

cryptocurrencies creates difficulties in determining their status in the tax system. Businesses face 

uncertainty over the taxation of digital assets, which can impact their financial strategy and 

accounting. 

 Digital Goods Labelling Obligation: The introduction of a digital goods labelling system to 

combat counterfeit goods requires businesses to adopt new technologies to comply. This can be a 

challenge for companies, especially those without experience in digital labelling. 

 New requirements for data protection: With the increasing volume of digital data, businesses are 

facing new requirements to protect personal information. New regulations on data processing and 

storage may require companies to implement additional security measures, which can be a 

financially and technically challenging task. 

 Uncertainty around taxation of digital services: The provision of digital services raises 

questions about taxation. Determining where services are provided and the corresponding tax 

obligations creates uncertainty for companies providing digital services. 

A comparison of tax practices in the digital economy in different countries in recent years reveals a 

variety of approaches and strategies in adapting tax systems to the challenges of the digital age. The 

following examples highlight different tax practices in this area: 

1. European Union (EU): Digital Services Tax (DST): Some EU countries have introduced or 

proposed a Digital Services Tax, usually levied on the turnover of digital companies. This is an 

attempt to compensate for the lack of taxation in the countries where they provide their services. 

2. US: Tax Reforms: The US has introduced tax reforms aimed at lowering corporate tax rates to be 

globally competitive. However, questions about taxation of digital companies remain. 

3. India: Review of Taxation of Digital Services: India is undertaking a review of taxation of digital 

services to balance the interests of companies and the government. This includes a discussion on 

issues such as value added tax (GST) for digital services. 

4. France: Digital Services Tax: France has introduced Digital Services Tax (DST), a revenue tax on 

digital companies. This tax is designed to compensate for the lack of effective taxation from such 

companies within France. 

5. Australia: Digital Services Tax Review: Australia is also reviewing the taxation of digital 

services. Possible changes to the tax system to adapt to the new realities of the digital economy are 

discussed. 

6. China: Standards for Digital Platforms: China is implementing standards for taxation of digital 

platforms and e-commerce, seeking to strike a balance between supporting digital development and 

fair taxation. 
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These examples highlight the diversity of countries' approaches to taxing the digital economy. Online 

commerce, digital services, and other aspects of the digital economy present challenges that different 

countries are addressing in different ways, while reflecting the unique characteristics of their 

economies and interests.  

Methodology. The methodology for the article involves a qualitative analysis of the tax implications 

of digital transformation in Uzbekistan, utilizing a review of existing literature, tax legislation, and 

government reports. It includes an examination of relevant tax laws and policies enacted since 2020, 

along with case studies on e-commerce, cloud technologies, and digital services taxation. Additionally, 

a comparative analysis of international tax practices is conducted to identify diverse approaches to 

taxing the digital economy. The research acknowledges potential limitations due to the evolving nature 

of digital taxation and the availability of empirical data specific to Uzbekistan. Ethical considerations 

are addressed by ensuring accurate representation of tax legislation and practices. 

Conclusion and discussion  

The digital era is bringing significant changes to Uzbekistan's business environment, influencing tax 

policy and requiring businesses to adapt to the new realities. Despite the challenges of taxing the 

digital economy, there are a number of strategies that businesses can use to their advantage: 

1. Optimizing tax liabilities through digital technologies: Using modern digital tools to automate 

accounting and reporting can significantly simplify tax-related processes. This not only improves 

data accuracy, but also reduces the likelihood of errors in tax reporting. 

2. Participation in government digitalization programmers: Active participation in digitalization 

programmers provided by the government can give businesses access to tax benefits and 

incentives. This can include digitalization in accounting, e-reporting and other areas of business. 

3. Strategic use of tax incentives: Businesses can proactively explore and utilize tax incentives 

provided as part of the digital economy. This can include startup incentives, lower tax rates, tax 

credits and other support measures. 

4. Staff training: With ever-changing tax laws and technological advances, digital and tax training for 

staff is becoming a key factor in the successful adaptation of businesses. 

5. Engaging in dialogue with tax authorities: Establishing an open dialogue with tax authorities helps 

enterprises better understand changes in legislation and discuss their interests. It can also contribute 

to a more flexible and fair tax policy. 

With the use of these strategies, businesses in Uzbekistan can not only meet the challenges but also use 

digital technologies to their advantage, creating more efficient and competitive business models in the 

new digital age. 
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