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It is known from the experiences of socio-economic development that the country's economy can develop stably and 

proportionally only if an excellent economic policy is developed and consistently implemented, taking full account of the 

objective laws of its development, economic potential and opportunities, national values and characteristics, and spiritual 

wealth. 

Today, the experience of many developed and leading countries in the world economy clearly proves that to achieve 

competitiveness and access to world markets, first of all, consistent reform of the economy, structural change and 

deepening of diversification, rapid development of new enterprises and production sectors based on high technologies 

provision, modernization of operating capacities and acceleration of technical renewal processes. 

The International Institute for Management Development, located in Lausanne, Switzerland, annually evaluates the world's 

47 leading countries in terms of competitiveness. Analyzes are carried out on 8 factors grouped according to 287 criteria: 

description of the national economy - GDP volume, investment and savings volume, final consumption level, standard of 

living of the population, level of efficiency of the economy; degree of internationalization of the economy; stability of the 

political system; financial system; infrastructure; efficiency of management; level of development of science and 

technology; description of labor resources. 

One of the international studies analyzing the competitiveness of countries is the methodology of the World Economic 

Forum. In the process of research, the aggregate indices of competitiveness are calculated based on the important 

macroeconomic and microeconomic indicators that describe the dynamics of medium and long-term development in the 

assessment of the country's economic growth. This methodology has been used for 30 years, and its results are published in 

the Global Competitiveness Report of the World Economic Forum. 

The assessment of the country's competitiveness involves the calculation of competitiveness indicators based on the main 

factors, based on the collection, grouping, and generalization of a large number of data. Then aggregate index and sub-

indices reflecting the contribution of all factors to the competitiveness index are calculated. In the methodology of 

determining the competitiveness of the modern national economy, 12 main factors are distinguished (Table 1). 

Table 1 Grouping of competitive indicators
 2
 

Basic requirements: 

State and public institutions; infrastructure; macroeconomic stability; health and 

primary education 
A resource-oriented economy 

Performance indicators: 

Higher education and professional training; efficiency of goods and services market; 

labor market efficiency; financial market development; armed with high 

technologies; market size and scope 

Efficiency-oriented economy 

Innovative potential and development factors: 

Business development level; innovative potential 
Innovation-oriented economy 

Source: compiled by the author 

The mentioned factors are divided into three groups. The first group includes the basic requirements, the second group 

covers factors that increase the efficiency of the business environment, and the third group combines business improvement 

factors. Each group is characterized by specific sub-indexes. When calculating the sub-indices, the weight of each group is 

determined as follows: the first group - 25%, the second group - 17%, the third group - 50% (Table 2). 

Based on the contribution of each sub-index to the final Global Competitiveness Index calculated for a specific country, it 

will be possible to determine the stage of economic development of this country. This approach makes it possible to 

compare the competitiveness of countries at different levels of economic development. 
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Table 1 The percentage of indicators of the three main groups at each stage of development
 3
 

Subindexes Resource oriented stage A performance-oriented stage Innovation oriented phase 

Basic requirements 60 40 20 

Performance indicators 35 50 50 

Innovative potential and 

development factors 
5 10 30 

Source: compiled by the author 

It is known that the competitiveness of the economy is manifested in different forms and levels. These are: competitiveness 

of the products produced by the country's enterprises; competitiveness of the country's enterprises (firms); competitiveness 

of national economy sectors; competitiveness of the national economy; competitiveness of the country. 

Some experts combine the last two forms of competitiveness and add employee competitiveness to this classification. 

In today's economy, an innovative approach to the issue of increasing the level of competitiveness is required. It is 

necessary to create new competitive advantages that allow to expand the specialization of the national economy and 

diversify the structure of industrial production in the world economic system by rapidly introducing innovative 

technologies and modern scientific achievements into industrial sectors. 

Competition within the network determines and determines the social value of goods, in other words, the market value. 

This value usually corresponds to the value of goods that are produced under average conditions and make up a large part 

of the goods of a particular industry.
4
 

As a result of competition within networks, enterprises with high technical level and labor productivity will get additional 

profit, and on the contrary, technically weak enterprises will lose a part of the value of the goods produced by them and 

suffer losses. 

Interindustry competition is a struggle between enterprises of different industries to obtain the highest rate of profit. Such 

competition causes the flow of capital from industries with a low rate of profit to industries with a higher rate of profit. 

New capitals tend to the more profitable sectors, which leads to the expansion of production, increase in supply. On this 

basis, prices start to fall. 

Also, the rate of profit will decrease. The outflow of capital from less profitable industries leads to the opposite result: here 

the volume of production changes, the demand for goods exceeds their supply, as a result of which prices rise, and at the 

same time the rate of profit increases. As a result, inter-industry competition objectively creates some kind of dynamic 

equilibrium.  

3 – table Features of the main forms of competition within the network. 

Unique 

Signs 

Market models (forms of competition) 

Free 

competition 
Monopolistic competition Free monopoly Oligopoly 

Number of 

enterprises 
A lot 

 

A lot 

 

One 

 

A few 

Product 

type 
The same Stratified Unique: no close substitute The same layered 

Price 

control 
Not available In a narrow circle Perceptible 

Limited, mutual 

dependence, more 

noticeable when they 

come secretly 

Network 

access 

conditions 

Very light, no 

obstruction 
Relatively light There is a strong barrier 

There is a significant 

barrier 

Free 

competition 
Not available 

Much attention is paid to 

advertising, trade marks, 

trademarks and the like 

Advertising plays a key role in 

the communication of 

companies with social 

organizations 

Very simple, mainly 

in product layering 

Source:Egorov A.I. Marketing. Study guide. - M: "Finance" 2009 117 - p. 

This balance ensures the pursuit of equal return for equal capital regardless of where the capital is invested. Therefore, 

inter-industry competition brings the rate of profit of the same industry closer to the average rate of profit, regardless of the 

industry in which capital is invested. 
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In short, an individually competitive producer cannot set a market price, but only comes up with or adjusts to a price. In 

other words, a competitive firm is under the control of the market. (Table 3) 

Under conditions of free competition, new enterprises can freely enter the network, and existing ones can freely leave it. In 

particular, there will be no legal, technological, financial and other serious economic obstacles to the emergence of new 

enterprises and the sale of their products in the competitive market. 

Free competition is very rare in today's transition economy practice. But a number of situations make it necessary to study 

the application of this type of competition. 

 there are some sectors that are very similar to the situation of free competition, for example, the private sector of the 

economy producing agricultural products, local craft industries, and so on. 

 the situation of free competition is the starting point for any kind of discussion about determining the size of price 

formation; 

 the operation of a free competitive economy serves as an example for evaluating the efficiency of the real economy. 

Free competition is manifested on two levels: within the industry, i.e. competition between enterprises producing the same 

goods, and between industries, i.e. competition between enterprises in different industries. Competition within the networks 

is conducted between the enterprises of the same network in order to have more favorable conditions for production and 

sales, to obtain additional profits. Due to the fact that there are enterprises with different levels of technical equipment and 

production productivity in each industry, the individual (separate) value of the goods produced in these enterprises will not 

be the same. However, commodity values are determined not by individual labor costs, but by socially necessary labor 

costs. 

Based on the above, it can be said that a comprehensive study of ways to increase the competitiveness of the enterprise and 

a scientific approach is one of the requirements of today. In the conditions of modernization of the economy, along with the 

development of production, we can make the following points about increasing the competitiveness of the enterprise. 

As a result of the development of production activities, it is necessary to achieve a direct solution to the task of forming the 

owner class, which is the backbone of the country, and at the same time, the owner class will act as the most important 

factor in the consistent development of the economy of Uzbekistan in the future, the guarantee of its social and political 

stability in the society, and the active driving force that will lead the country forward on the path of development. it will be 

necessary to ensure that. 

The formation and development of production enterprises, which are the main basis of the fundamental economic reforms 

implemented in the country, shows that the high morality existing in the history of our spiritual life is based on the ideas, 

and it is necessary to create ample opportunities for them to become active accordingly. 
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